
To receive a report on the final precept design for The Observer and Fernbank 

Advertising 

 

Report to: Policy and Finance 

Date of Report: 07/01/2024 

Officer Writing the Report: Development and Engagement Manager 

Pursuant to: Policy and Finance Meeting, Tuesday 12th November, Meeting Minute: 

96/24/25. 

It was proposed by Councillor Bullock, seconded by Councillor Peggs 

and RESOLVED: 

1. To approve the draft design and content of the Precept Information Leaflet, 

delegating to the Development and Engagement Manager to finalise, 

reporting back to the next meeting. 

Officers Recommendations  

Members are asked to consider the following: 

1) To approve the following precept designs to be sent to The Observer and 

Fernbank Advertising, as well as advertising on STC social media channels.   

 

Report Summary 

Please see below relevant updates relating to the resolved points 1-7 from meeting 

minutes: 96/24/25.  

1.  Final precept designs have been included in the Appendix of this report.  

2.  The Saltash Observer has been appointed to display the Precept Information as a 

centre spread at a cost of £1,500 allocated to budget code 6301 PF 

Stationery/Postage/Printing. 

3.  The Development and Engagement Manager has prepared a social media 

campaign to promote the Precept Information Leaflet on social media at a cost of 

£60 allocated to budget code 6301 PF Stationery/Postage/Printing. 



4.   Fernbank Advertising has been appointed to display posters, inclusive of a QR 

code (which will monitor engagement with the advertising), in Gilston Road 

and Burraton Cross bus shelters at a cost of £220 per panel, per two-week period, 

plus £33 per poster, allocated to budget code 6301 PF Stationery/Postage/Printing. 

Please note, discussions are currently in progress to obtain a trackable QR code, 

which will be updated on the design before printing. 

 

Business Plan 

This initiative supports the strategic priorities outlined in STC's Business Plan by 

showcasing the organisation's achievements across key strategic areas in the 

precept designs. This approach reinforces STC's commitment to its goals and the 

community, highlighting tangible progress aligned with the broader strategic 

direction. Furthermore, it promotes transparency by fostering open communication 

with the community, which supports STC's overall vision. 

 

Report Images  

Please refer to Appendix 1 for the final Precept design ready for Fernbank 

Advertising. 

Please refer to Appendix 2 for the final Precept design ready for The Observer. 

 

Signature of Officer: 

 

 

 

 

 

 

 



Appendix 1: Final Precept design ready for Fernbank Advertising. 

Link: Bus Shelter Poster.png 

**IMPORTANT** 

Please use the document link provided to see the document at its largest size, for a 

clear and easy to read picture. The document has a lot of detail and content; 

therefore, it might be difficult to see all the text clearly.  

 

 

 

 

 

 

 

 

 

 

 

https://saltashtc-my.sharepoint.com/:i:/g/personal/freya_pretty_saltash_gov_uk/ETzgH40PS2hAvGM88_wdnbUBWjGjoohDDPn-g530--W3aQ?e=orBJdr


Appendix 2: Final Precept Design ready for The Observer. 



Appendix 2: Double page spread design for The Observer  

Link: Double Page Paper Spread Option 3.png 

Please see below a stand-alone document of the design. 

**IMPORTANT** 

Please use the document link provided to see the document at its largest size, for a 

clear and easy to read picture. The document has a lot of detail and content; 

therefore, it might be difficult to see all the text clearly.  

https://saltashtc-my.sharepoint.com/:i:/g/personal/freya_pretty_saltash_gov_uk/EaS-jXRv1gRJprqVvcufQGwB-791Z1-ntmisoPbZ8PMZJA?e=le73ff




 


